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TRENDS IN SALES CF MEMORIAL STONEL/ . 


By Oliver Bowles2/ and Mabel Schauble./ 


From the most. remote periods of civilization, stone has been used to 
perpetuate the memory of individuals or to immortalize their noble achieve- 
mentse Ancient memorials ranged from simple piles of stone (cairns) or 
single markers to great obelisks and pyramids or magnificent mausoleums. 
The Taj Mahal at Agra, India, built of white marble by Shah Jehan in memory 
of the Emvress Mumtaz Mahal, is one of the most beautiful and costly 
memorials ever built. It was erected between 1632 and 1050 ata cost 
estimated at as high as $50,000,000, and it is today an object of unusual 
attraction for travelers. Other magnificent memorials, both ancient and 
modern, are to te found in many lands. 


Memorials of varying design have characterized the passing centuries 
and have found an important place in the New World. In early days, 
nonuments were chiefly imported into America, but gradually an extensive 
memorial stone~manufacturing industry developed on this side of the Atlantic. 
Sales value of domestic memorials, feOebd. quarry or mill, attained a 
maximum of $17,485,765 in 1920, and retail sales, of course, reached a much 
higher figuree Modest markers and tombstones are to be found in almost 
every rural community in the United States, and there are many elaborate 
and costly monuments in and near urban centers. 


The production of memorial stones is less subject to violent fluctua 
tions from year to year than many other manufacturing enterprises because 
it is peculiarly independent of other industries. The production of building 
stone depends upon building activity; the sale of fluxing stone is in- 
fluenced by activity in steel plants; and many quarries that produce high- 
grade limestone are dependent for thsir markets on the requirements of 
chemical plantse Demand for menorial stone, on the other hand, bears no 
direct relation to any individual industry. However, sales are affected 
to quite an extent by the buying power of the general public as well as by 
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The €emand for memorial stone varies, moreover, with changes in 
prevailing customs or habits. Even though styles in cemeteries and | 
memorials do not fluctuate as suddenly as styles in dress or automobiles, 
changes take place gradually and certain current trends may exert a rro- 
found influence on the future of the memorial~stone industry. 


The accompanying table shows sales of memorial granite and marble 
for a series of yaars and the number of cubic f3et sold per thousand of 
population during each year. The trend is snown graphically in the ac- 
companying chart, on which the quantity of sales is represented by index 
numbers that are the percentages of the 1923-25 averagee Growth in 
population is also shown on the chart, and buying power is indicated in 
a general way by the index of industrial production. Immediately after 
the World War the demand for memorials increased, evidently owing to war 
casualtiese This is shown on the chart in the peak for granite in 1919 
and marble in 1920. Thereafter, memorial-stone sales suffered a severe 
post-war depression in 1921 and 1922, recovered in 1923, and since that 
date have shown a steady decline to the trough of the depressione Since 
1928 they have followed industrial activity in a general wey. Up to 
1930 marble recovered very little but granite showed considerable gains 
from 1934 to 1936. It is evident, however, that demands for memorial 
stone are not keeping pace with either population or volume of industrial 
production. | 


What are the underlying causes of the decline? It may be due, in 
part, to lack of publicity. Stone memorials have not been popularized by 
aggressive advertising. This conditic. prevails because stone producers, 
in general, have a rather nerrow margin of profit and few companies have 
more than nominal funds available for publicity. 


Another retarding influence is the ralatively high prices demanded 
for memorialse Granite, the principal stone used, is so hard that quarry-rz 
and finishing are slow and tedious. The processes of manufacture require 
-highly skilled labor and, although labor-saving equipment and methods are 
used widely, hand operations still constitute an important part of the 
manufacturing process and means of reducing them can not be found easily. 
Another important reason for the decline is a change in public attitude 
toward memorials. Crematories are widely used, and the recent establish 
ment of no~monument cemetsries in many parts of the country undoubtedly 
is a depressing factor. 


The duration and future extent of the decline are problematicale 
Possibly, more favorable circumstances will arise to compensate for the 
present retarding influences, but they are not now apparente Alert pro 
ducers of memorial stone are studying present tendencies and are trying to 
capitalize the high qualities of beauty and endurance of their products 
in ways that will promote their wider usée 
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Production of Memorial Stone and Consumption per 1,000 of Population, 1916-36 


! Total 
| 
—onumental granite _ | Monuments? rerble | monunertal stone 
po "| Average ¢ Con averase con-| lAverage con- 
\Production,!} sumption per’ 'Production,, suzption a abo amiiad sumption per 


cue fte 2 000 DOD e Cue fte | 1,009 pO De cue fte | 1,000 Dope 


1926 3,611,960 | 3508 | Qh1,081 93 4553 Ou Ubel 
UT! 3,373,068 ! 33.0 ! 655,553 607 14,058,028 ! 3907 
1918 | 3,358,431 ! 3204 | 713,912 609 4,072,343 | 3903 
19191 3,658,422 | 34.8 1, 101,573 : 10.5 4,759 4995 | U5 03 
1920) 343794350 . oS ge 11704100 : 17.0 51950 | 42.7 
i92h| 1,956,720 | 18.1 | 815,278 : eG : 2,771,998 | 2546 
1522 | 2,085, 740 : 19.0 | 8€2,180 | Bel 2,974,920 | Tel 
1385 3,947,600 . 35.4 141525750 : 10.3 ee 5.7 
192k 3,520,530 | 31.1 1,230,150 ators a | H2.0 
1325 3,195,290 | 2705 1,175,030 : 102 | 4 371,380 . 3320 
15326 3,240,550: 2768 11,095,220 | 964 | 4,335,770 | 31-2 
ver 3,197,910 27.1 1,127, 4e0 | 9.5 : h 325,390 | 3606 
1728 | 3,172,730 | 2665 1,031,050 | Seo 4203, 780 ; 35el 
1923, 3,344,320 : 2705 11,065,760 3.8 4o4u10,140 | 3603 
1301 2,638,000 | 21.5 | 873,270 Tee 3,517,870 2867 
1331! 2,231,320 , 18.0 | 537,830 | oul | 2,869,150 ! 23.1 
132) 1,605,760 | 12.8 i 432,590 | 365 : 2,033,370 | 16.3 
35 1,530,520 12s6 425,300 : 3eu | 2,000,820 16.0 
oa 148264920, 1u.4 : uch, 910 ! 367 | 2,291,830 1661 
1935} haat 14.6 : 300,370 ! 2.4 | 2,169,030 : 1739 
1930! 2,478,380 | 19%3 ! 374,520 | 2.9 | 2,852,900 : 22.2 
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